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MY INITIAL UNDERSTANDING OF 
ASIAN DESIGN

• I originally walked into this subject having no real idea of what to expect. I 
had a very limited scope of information on Asian design in my head, and I 
had a very limited idea of what even constituted Asian design.

• As we commenced our research, I quickly learnt that the term Asian design 
was largely a broad one (Ghose 1989); there is no clearly defined type of 
design that can be classified as ‘Asian’, as Asia is an extremely diverse 
region and thus has extremely diverse examples of design.



KEY LEARNINGS AND 
UNDERSTANDINGS

After Reading the White Paper – Australia in the Asian Century

• Design in Asia, it seems after reading the 'White Paper - Australia in the Asian 
Century', is an area that is as diverse and full of opportunities as the culture 
of the region and the region itself. The extremely rapid growth in the region 
leads to a wealth of ways in which designers are needed. (Australian 
Government 2012)

• Asia's emergence as a hub of productivity, manufacturing and people 
power, and Australia's convenient close proximity to Asia, are the perfect 
combination for designers, enabling international work opportunities and 
creating plenty of design needs to be attended to. (Australian Government 
2012)



KEY LEARNINGS AND 
UNDERSTANDINGS - CONTINUED

After Reading Design, Development, Culture and Cultural Legacies in Asia

• This article gave me a good insight into the importance of ensuring that a design is 
culturally and contextually appropriate, and also reinforced the notion that the 
phrase ‘Asian design’ is one that should be used carefully, as it is a very broad 
phrase that contains elements as diverse as the countries in the region itself. (Ghose
1989)

• From the article, I understand that for a design to be done well, and in a way that it 
can be seamlessly implemented, the designer must have a good grasp of the ways 
the design is produced, sold and used at a local level. I learnt that designers must 
find a way to balance the methods of age-old craft techniques with the 
contemporary and modern techniques available today. Designs that are not 
culturally appropriate are destined to fail, because if they are not adequately 
contextualised during their conception, they become inapposite in their 
implementation. (Ghose 1989)



KEY LEARNINGS AND 
UNDERSTANDINGS - CONTINUED

After Reading Culture-Based Knowledge Towards New Design Thinking and Practice: A 
Dialogue

• I also gained some very valuable insights from this article. My understanding of what 
it discusses is that culture and cultural research is dynamic and fluid; cultural 
mapping is an immense task, but is also immensely important in creating a design 
that is contextually integrated and appropriate. (Ding Leong & Clark 2003)

• Additionally, I learnt that design and culture are not symbiotic at just an individual 
user level, but are interconnected on a much larger scale, in terms of how designs 
are used and given value by society as a whole. (Ding Leong & Clark 2003)

• Furthermore, I came to realise that cultural influences in design do not always have 
to be blatantly evident. After reading the article, I discovered that cultural aspects 
are inevitably inherent in how a design functions, as well as how humans connect to 
it both physically and spiritually. (Ding Leong & Clark 2003)



DESIGN NETWORK

• Design Shanghai, at the Shanghai Exhibition Centre from the 27th February 
until the 2nd of March 2014: http://www.designshowshanghai.com/uk/

• This is an exhibition showcasing Chinese designers and brands from overseas, 
and had its first year in 2013. (Media 10 2014)

http://www.designshowshanghai.com/uk/


EXAMPLES OF ASIAN DESIGN 
AROUND MELBOURNE



PHOTOGRAPHS OF
EXHIBITION OUTING
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CONCEPT SKETCH

• At week 3, my understanding of Asian design 
predominantly revolved around design that is centred 
around culture and functionality.
Therefore, for the concept sketch, I decided to explore 
the design of a ceramic chopstick rest, and settled with 
the idea of a rest that could also be used to hold the 
chopsticks in a somewhat upright position and make it 
easy to pick them up to eat with, but also to set them 
down for when they are not in use.

http://asiandesignrmit.files.wordpress.com/2014/03/photo12.jpg


MY CHOSEN COUNTRY NO. 1:
INDIA

• ‘The Humble Pen’ (Nohwar 2014):
• The Designer: Kiba Design, http://www.kibadesign.in/242067/profile

• The Design Rationale/Concept: A pen that is eco-friendly, with a metal section that can be reused, while the rest of the pen is made of recyclable 
material.

• The Client: Kiba Design, http://www.kibadesign.in/242067/profile

(Nohwar 2014)

• The ‘Lynx’ (Empoise Design Studios 2010a):
• The Designer: Empoise Design Studios, http://www.empoise.com/web/about.htm

• The Design Rationale/Concept: A durable, portable device that is able to compute on the move, to help with daily data storage and retrieval 
tasks.

• The Client: Empoise Design Studios, http://www.empoise.com/web/about.htm

• The device is shaped somewhat like a graphics calculator, and has protective covering to save it from damage caused by bumps.

(Empoise Design Studios 2010a)

• ‘Banking Kiosk’ (Cluster One - Creative Solutions n.d.):
• The Designer: Cluster One, http://www.cluster-one.net/index.php

• The Design Rationale/Concept: A kiosk designed for online banking that can operate as an independent machine.

• The Client: HDFC Bank, http://www.hdfcbank.com/personal/index

(Cluster One - Creative Solutions n.d.)

http://www.kibadesign.in/242067/profile
http://www.empoise.com/web/about.htm
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MY CHOSEN COUNTRY NO. 1:
INDIA - CONTINUED

• The ‘Emergency Lantern’ (Bang Design 2014):
• The Designer: Bang Design, http://www.bang.co.in/
• The Design Rationale/Concept: A lantern designed to address the issue of the lack of lighting and power in many 

areas of India.
• The Client: Amara Raja Electronics, http://www.amararajaelectronics.com/index.html
• The lantern has several modes, to save power and also to suit what it is being used for.
(Bang Design 2014)

• The ‘Mahindra e20’ (Mahindra & Mahindra 2014):
• The Designer: Mahindra & Mahindra, http://www.mahindra.com/

• The Design Rationale/Concept: A car that runs on electricity, created for use in the city.
• The Client: Mahindra & Mahindra, http://www.mahindra.com/
(Mahindra & Mahindra 2014)

• ‘Round table with 4 stools’ (Fabindia 2013):
• The Designer: Fabindia, http://www.fabindia.com/
• The Design Rationale/Concept: A compact furniture set with seats that can be stowed underneath the table when 

not in use.
• The Client: Fabindia, http://www.fabindia.com/
(Fabindia 2013)

http://www.mahindra.com/
http://www.mahindra.com/
http://www.fabindia.com/
http://www.fabindia.com/


MY CHOSEN COUNTRY NO. 1:
INDIA - CONTINUED

• The ‘Surf’ (Empoise Design Studios 2010b):
• The Designer: Empoise Design Studios, http://www.empoise.com/web/about.htm

• The Design Rationale/Concept: A portable wireless internet router.

• The Client: Empoise Design Studios, http://www.empoise.com/web/about.htm

(Empoise Design Studios 2010b)

• The ‘Kodi House’ (CALM 2013):
• The Designer: CALM studio, http://calmstudio.com/index.html

• The Design Rationale/Concept: A house situated in the hilly area of Kodaikanal, India, near the forest.

• The Client: Unknown.

(CALM 2013)

• The ‘House on a Stream’ (Architecture BRIO 2013):
• The Designer: Architecture BRIO, http://architecturebrio.com/

• The Design Rationale/Concept: A house with a brook that flows through it.

• The Client: Unknown.

(Architecture BRIO 2013)

• The ‘Wayguide’ (Icarus Design n.d.)
• The Designer: Icarus Design, http://www.icarus.co.in/

• The Design Rationale/Concept: A GPS device that is able to withstand testing conditions.

• The Designer: Accord Software & Systems, http://www.accord-soft.com/index.html

(Icarus Design n.d.)

http://www.empoise.com/web/about.htm
http://www.empoise.com/web/about.htm
http://calmstudio.com/index.html
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MY CHOSEN COUNTRY NO. 2:
JAPAN

• ‘ASIMO’ (Honda Motor Co. 2014a):
• The Designer: Honda Motor Co., http://world.honda.com/index.html

• The Design Rationale/Concept: ASIMO is a robot that is now capable of making its own decisions, and can correct its 
posture by itself.

• The Client: Honda Motor Co., http://world.honda.com/index.html

(Honda Motor Co. 2014a)

• The ‘UNI-CUB’ (Honda Motor Co. 2014b):
• The Designer: Honda Motor Co., http://world.honda.com/index.html

• The Design Rationale/Concept: This is a device that one sits upon, and can move around on by moving their weight. It can 
move in any direction, and is designed to be sat upon, but it doesn’t lower you too much to the ground.

• The Client: Honda Motor Co., http://world.honda.com/index.html
(Honda Motor Co. 2014b)

• The ‘Un-BRELLA’ (Hiroshi 2014)
• The Designer: Hiroshi Kajimoto, http://hiroshi-kajimoto.com/?lang=en

• The Design Rationale/Concept: The traditional design of the umbrella is one that opens facing the user. The Un-BRELLA, 
however, does the opposite, meaning that when it is folded up, it does not drip everywhere like traditional umbrellas do. 
Additionally, when folded up, it is freestanding.

• The Client: H concept, http://www.h-concept.jp/index.html

(Hiroshi 2014)

http://world.honda.com/index.html
http://world.honda.com/index.html
http://world.honda.com/index.html
http://hiroshi-kajimoto.com/?lang=en
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MY CHOSEN COUNTRY NO. 2:
JAPAN - CONTINUED

• The ‘Rabbit Penholder’ (Oodesign n.d.)
• The Designer: Oodesign, http://www.oodesign.jp/index.html

• The Design Rationale/Concept: A leather object resembling a rabbit’s head, that you can sit your pens in. It can also double 
as a paperweight.

• The Client: Unknown.

(Oodesign n.d.)

• The ‘screw:)’ (Kano n.d.):
• The Designer: Studio Yumakano, http://yumakano.com/about/

• The Design Rationale/Concept: A non-conventional screw with a smiling face as the head. It is designed to bring happiness 
to those who see it.

• The Client: The design was developed in conjunction with Komuro Seisakusho, which is a Japanese screw manufacturer.

(Kano n.d.)

• Mugs
• The Designer: Nendo Inc., http://www.nendo.jp/en/

• The Design Rationale Concept: Mugs that have a picture on the bottom of them so when they are upside down, they look 
like they are filled with coffee.

• The Client: Starbucks Coffee Company, http://www.starbucks.co.jp/en/

(Nendo Inc. 2014)

http://www.oodesign.jp/index.html
http://yumakano.com/about/
http://www.nendo.jp/en/
http://www.starbucks.co.jp/en/


MY CHOSEN COUNTRY NO. 2:
JAPAN - CONTINUED

• The ‘Ripple’ (Oodesign n.d.-a):

• The Designer: Oodesign, http://www.oodesign.jp/index.html

• The Design Rationale/Concept: A transparent vase that holds one flower and drifts on the surface of water. Its shape resembles that of a ripple.

• The Client: Unknown.

(Oodesign n.d.-a)

• The ‘Stamug’ (Metaphys 2008):

• The Designer: Metaphys, http://www.metaphys.jp/

• The Design Rationale/Concept: Usually, mugs are difficult to stack, meaning that they take up excessive space in the cupboard. The Stamug, however, is a 
stackable mug, meaning it takes up less space while not compromising on the amount it can hold.

• The Client: Metaphys, http://www.metaphys.jp/

(Metaphys 2008)

• The ‘Glass Tank’ (Kyouei 2013):

• The Designer: Kyouei Design, http://www.kyouei-ltd.co.jp/index.html

• The Design Rationale/Concept: An object that you drink wine out of, that keeps topping up the attached glass after you drink from it.

• The Client: Unknown.

(Kyouei 2013)

• The ‘Light Roof’ (Oodesign n.d.-b)

• The Designer: Oodesign, http://www.oodesign.jp/index.html

• The Design Rationale/Concept: A circular, balloon-shaped light.

• The Client: Unknown.

(Oodesign n.d.-b)

http://www.oodesign.jp/index.html
http://www.metaphys.jp/
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TWO RELEVANT
DESIGN DISCOURSES

• One relevant discourse for India could possibly be design for population 
growth. This would logically include discussion about things such as the strain 
placed on transport infrastructure as it is used by more and more people, 
and how to generate long term solutions to such a problem.

• One related design discourse may be design for disaster relief. As you can 
see in the infographic, there are approximately 1.5 thousand earthquakes 
per year in Japan (Facts About Japan 2014).



TWO RELEVANT
DESIGN METHODS

• One relevant design method could be codesign, which is where designers 
work collaboratively with the people they are designing for, producing a 
more contextually appropriate solution to a design problem (MBA Brief 2014).

• Another relevant design method could be user-centred design.



MY UNDERSTANDING OF ASIAN 
DESIGN AS OF NOW

• The more research I do, the more I feel that Asian design is unfathomably 
complex, and that we are only really scratching the surface.

• Asian design encompasses the ancient but also the contemporary, it is 
integrated into and shaped by culture and is dynamic and therefore very 
hard to define.

• Nonetheless, the rest of the semester is sure to provide further insight into just 
how diverse this subject is.



THANKS!
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